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Curriculum Planning of 2019 Master's Degree in Department of Business Administration
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Credits Hour Credits Hour
& i3 $ p (17 8 4 ) Required Courses (17 credits)
% - & & First Year
Seminar 2 2
Business Management Review 3 3
Research Methods 3 3
% - 8 & Second Year
g Strategy Management 3 3
% Thesis 3 3 3 3
% ¥£:E 3 p Department Required Courses
% — B # First Year
EEEY A
REEEFE International Enterprise Management 3 3
g Marketing Management 3 3
A E L Financial Management 3 3
N . The Technology Trend of Business
PR AR Management Y 8 3
Managerial Economics 3 3
Logistics Management 3 3
JRI:E F L Services Management 3 3
LA FRER Human Resource Management 3 3
7877 Marketing Research 3 3
KPR ¥ 74 Services Marketing 3 3
% 7 4 International Marketing 3 3
FREE Retailing Management 3 3
FH Investments 3 3
FRFTR R Management Information Systems 3 3
EERE T A Qc;cril;?tmg Information and Capital 3 3
EERT AR Entrepreneur Loaning Planning 3 3
FHEE Management of Technology 3 3
BE PR R ::; %isﬁni:zg); of Business Management 3 3
dASITEER Production and Operations Management 3 3
B I A4 Management Decision Analysis 3 3
PR Management Psychology 3 3
* 4|37 7 4 Innovative Marketing 3 3
¥ HE Business Ethics 3 3
S E Brand Management 3 3
EmipEe gL Financial Institutions and Management 3 3
% - # % Second Year
¥R
LSS EAE Strategic Market Management 3 3
TR a g Distribution Strategy and Management 3 3
bRl g m Web Site Planning and Management 3 3
B5E Y Team Learning 3 3
g P o Time Series Analysis 3 3
B pAFEF 1L International Financial Management 3 3
PAAEIE Financial Theory 3 3
*AFT B % Innovation and Case Study 3 3
L Project Management 3 3
b dh g 1L Supply Chain Management 3 3




* T dE I Data Mining 3 3
e Qualitative Research Methods 3 3
Foreg Performance Management 3 3
LSRR - i Multicultural Theory and Practice 3 3
VR EEE Consumer Behavior 3 3
EXE éﬁ Green Marketing 3 3
g Organizational Leadership 3 3
N Yk Case Study of Brand Management 3 3
EEFEFE Business Operations Management 3 3
AR () Off-Campus Practical Research (Summer) 3 3
RAFBEL(-) Off-Campus Practical Study (- ) 3 3

RAF AL (D) Off-Campus Practical Study (= ) 3 3
* T+ Ak Electronic Commerce 3 3
AR E B ThE 12 Customer Relationship Management 3 3
B4R ER Advertising Strategy Management 3 3
B EERE Futures And Options Markets 3 3
*FEEY ERYF Presenting in Business English 3 3
P71 & 47 Case Study in Financial Management 3 3
P E Managerial Accounting 3 3
# 3x Note :
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Before graduation, each student should complete at least47 credits, includes 17 required credits (Thesis 6) and 30 elective credits (at least 21 credits should
be completed in department elective courses).
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Before graduation, each student should complete Academic Research Ethics Education Course, which is 6 hours required course with 0 credit.
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Student who has not studied Statistics with 4 course credits and above at college (junior college) must study Statistics (including course credit ever studied at
college) at university of this school as supplement in 1st grade of Master with 6 course credits in total (to pass with score of 60 points and above and re-study
is required for flunk) without being credited into graduate credits. Approval by faculty advisor to skip re-study is not subject to this limitation.
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Student who has not studied subjects of Marketing Management, Financial Management, Human Resource Management, and Operation Management...etc. at
college must study the related elective subject without previous study and must pass. Student may study at university of this school. But the course credit
acquired will not be credited into graduate credits (similar name of subject must be affirmed and approved by Meeting of Department Affairs). Besides,
foreign student may study related elective courses of preceding 4 management-related subjects but review and consent from faculty advisor and department
head are required.
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Common elective curriculum is fully instructed in English for foreign students at School of Management.
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Related provisions of graduate credits shall proceed in accordance with Regulations Governing Master's Department of Business Administration.



