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Curriculum Planning of 2022 Master's Degree in Department of Business Administration
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o Subjects gE\lrst Se mestgFL$ g;i;md Sem{;t;;
Credits Hour Credits Hour
% i3 §L B (29 # £ ) Required Courses (29 credits)
% — & & First Year
Z ARG Seminar
G Marketing Management 3 3
PA 7% E T Financial Management 3 3
R Research Methods 3 3
JABITEFE Production and Operations Management 3 3
BT Organizational Behavior 3 3
% - 8 # Second Year
g L Strategy Management 3 3
LEGE Business Ethics 3 3
% Thesis 3 3 3 3
% $:E 3§ P Department Required Courses
% — & & First Year
B EE A

RS International Enterprise Management 3 3
BT El:n”;zz}él(ﬁ?gy Trend of Business 3 3

Managerial Economics 3 3

Managerial Accounting 3 3
Prin gL Logistics Management 3 3
JRA:¥F I Services Management 3 3
LA FRER Human Resource Management 3 3
FHET Marketing Research 3 3
kPR IR ¥ 74 Services Marketing 3 3
% {7 4 International Marketing 3 3
A Retailing Management 3 3
F Investments 3 3
FRFR AN Management Information Systems 3 3
EERT AR Entrepreneur Loaning Planning 3 3
g Management of Technology 3 3
BE B AR :115 %is}fnitlgg, of Business Management 3 3
B st Applied Statistics 3 3
B AT Management Decision Analysis 3 3
PRS2 Management Psychology 3 3
* £ 777 4 Innovative Marketing 3 3
i Brand Management 3 3
Eppa e Financial Institutions and Management 3 3
ErFas T A B ?A(;iig?tmg Information and Capital 3 3

¥ - # & Second Year
L ¥ AR

* ok 7 4 Strategic Market Management 3 3
OB v Distribution Strategy and Management 3 3
K - Web Site Planning and Management 3 3
B35 ¥ Team Learning 3 3
=g I A Time Series Analysis 3 3
B"Z A axF 1L International Financial Management 3 3
PATRIR Financial Theory 3 3
* £ 3T B & Innovation and Case Study 3 3
L Project Management 3 3
st g 1 Supply Chain Management 3 3
* T AL R # Data Mining 3 3
LPEFEFR Business Operations Management 3 3
e Qualitative Research Methods 3 3
K *x—g i Performance Management 3 3
VpEEs Consumer Behavior 3 3



http://terms.naer.edu.tw/detail/3645871/

Green Marketing

Organizational Leadership

3 3

L 3 3

~ »5' A ix Multicultural Theory and Practice 3 3

WoE LR kA Case Study of Brand Management 3 3

L F BT (RY) Off-Campus Practical Research (Summer) 3 3

%i AR (-) Off-Campus Practical Study (- ) 3 3

Ay Overseas study 3 3
* T+ A Electronic Commerce 3 3
ARE M kg 12 Customer Relationship Management 3 3
B RiEn Advertising Strategy Management 3 3
HEpEERE Futures And Options Markets 3 3
P71 & 47 Case Study in Financial Management 3 3
* EE ERF Presenting in Business English 3 3
AR T(D) Off-Campus Practical Study (= ) 3 3

# 3 Note :
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Before graduation, each student should complete at least 47 credits, includes 29 required credits (Thesis 6) and 18 elective credits (at least 12 credits

should be completed in department elective courses).
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Common elective curriculum is fully instructed in English for foreign students at School of Management.
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Students need to complete the academlc research ethlcs education course for at least 6 hours before the final defence applicaiton.
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Related provisions of graduate credlts shall proceed in accordance with Regulations Governing Master's Department of Business Administration.




